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2020 Curricula for the Master’s Program/Ph.D. Program/In-Service Master’s Program in
Department of Tourism Management

Course Category 1st academic year (Y1) 2nd academic year (Y2)
Semester
Semester 1 Semester 2 Semester 1 )
College Business
Interdisciplinar Elective courses Intelligenc g, qiness Analytics and Business Intelligence 3/3
y © Technical Foundations for Business Analytics 3/3
Courses
min. Seminar 1/1 .
Depaﬁmental Required courses required: |Research Method 3/3 Seminar (2) 1/2 Master
Professional q quirect . . Data Analysis 3/3 Thesis 6/6
Courses 14 credits |Professional Ethics 1/1
min. Topics On Event Management 3/3 Tourism and Hospitality Information
required: Seminar in Global Tourism Development Trends 3/3 System 3/3
24 credits E-Commerce in Tourism and Hospitality 3/3 Marketing Issues in Tourism and
Tourism Development and Community Capacity Building 3/3 Hospitality 3/3
Hospitality Organizational Behavior 3/3 Tourism and Hospitality Industry
Global Hospitality Human Resource Management 3/3 Strategic Management 3/3
Quantitative Approaches 3/3 Hospitality Law Issues 3/3
Seminar On Tourism and Hospitality IT 3/3 Theme Hotel and Resort
Qualitative Research Method 3/3 Management 3/3
Contemporary Issues in Tourism and Hospitality Industries 3/3 Tourism and Hospitality Policy and
Electi Tourism and Hospitality Financial Management 3/3 Strategy Issues 3/3
cClive courses Recreation Programming and Management 3/3 Tourism Planning 3/3
Total Quality Control in Tourism and Hospitality 3/3 Tourism with Special
Tourism and Hospitality Consumer Behavior 3/3 Populations 3/3
Statistic Analysis and Application 3/3 Hospitality Investment Planning
Seminar in Global Meetings and Exhibition Management 3/3 and Management 3/3
Study of Food and Beverage Management 3/3 Case Study in Hospitality
The Study of Gastronomic Tourism 3/3 Management 3/3
Franchise Management 3/3 Applications Of Qualitative
Practicum Global Tourism and Hospitality Development 3/3 Research 3/3
Topics in Smart Tourism 3/3 Hospitality Revenue
Social Media Marketing Strategies in Hospitality and Tourism 3/3 Management 3/3
Notes:
Minimum credit required to graduate: 38
Required coursess: 14 credits; elective courses: 24 credits. (If there are different teaching divisions, please list the required graduation credits for each teaching division under

the "Departmental requirements" section.)

3. Credits earned by students from the common courses offered by their respective colleges shall be accepted as their affiliated department's professional courses. However, credits




earned from interdisciplinary courses offered either by their college or by other colleges will be accepted as credits earned from departments outside their own.

College requirements:

Departmental requirements - :

(1) This course structure planning table is applicable to freshmen admitted in the 2020 academic year.

(2) Applicants who majored in non-tourism, catering, leisure and recreation related subjects at the university must take the university's Introduction to Tourism (required), and at
least one of the Introduction to Hotel Management, Introduction to Travel Agency Management, and Introduction to Catering Management, for a total of 2 subjects.

(3) A maximum of 6 credits can be recognized for professional elective courses not offered by this department.



